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Corporate Colors

The three colors of Mitsubishi Motors Red, Mitsubishi Motors Black and Mitsubishi Motors Silver are important
elements in structuring the Mitsubishi Motors Visual Identity System, as well as in displaying the Mitsubishi Motors
brand. These three colors must be used in all cases where Mitsubishi Motors Corporate Marks are displayed, and
all applications must follow the specified color code. No other colors besides these three colors should be used
with or positioned near the Corporate Mark.

Special ink color

PANTONE - 485C

4-color process

Magenta 100%
Yellow 100%

Mitsubishi Motors Red

Special ink color

PANTONE - Process Black

4-color process

Mitsubishi Motors Black Black 100%

Special ink color

PANTONE - 877C

Mitsubishi Motors Gray is used only when
Mitsubishi M Silver cannot be used
due o printing limitations.

Mitsubishi Motors Silver Mitsubshi Mofors Gray
PANTONE

- Cool Gray 5C

4-color process

Black 30%
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Principles of Corporate Marks - 1 Principles of Corporate Marks - 2
The Corporate Marks are the most important factors of the Mitsubishi Motors design system, and are used in many The Corporate Marks are the most important factors of the Mitsubishi Motors design system, and are used in many
of the Mitsubishi Motors visual images. Mitsubishi Motors uses the two legitimate variations of vertical and of the Mitsubishi Motors visual images. Mitsubishi Motors uses the two legitimate variations of vertical and
horizontal Corporate Marks illustrated below. Use these Corporate Marks based on the specified rules. horizontal Corporate Marks illustrated below. Use these Corporate Marks based on the specified rules.
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Al above figures are calculated assuming the height of the three-diamond Corporate Mark to ba 100, All above A,m.._,aw are calculated assuming the height of the three-diamond Corporate Mark to be 100.
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As it is strictly required that Corporate Marks always be clearly visible and It is important when reproducing the Corporate Mark that As itis strictly required that Corporate Marks always be clearly visible and = ,u, _S_u.o:m:_. 2:0:, qe_uaacoi,m,»:a Oo,..n.vo_dam Mark that
legible, the Corporate Mark must be bordered on all sides by isolation “Mitsubishi Motors” is clearly visible. If it is reproduced too legible, the Corporate Mark must be bordered on all sides by isolation Mitsubishi Motors" is n_oblx visible. If it is F-v«oncoa too
space. Do not place any design elements, sentences, etc., within isclation small and without care there is a danger that it will become space. Do not place any design elements, sentences, etc., within isolation .w:..m,__ and E.».:or: carethere.& a canger that it wil become
space of Corporate Marks, illegible. If this happens, the Corporate Mark will not space of Corporate Marks. illegible. : this happens, the gﬁ xg} will not

. communicate properly and will give the impression of poor communicate properly and will give the impression of poor

quality. quality.
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